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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 

What is a Brand Identity?
A brand identity is the outward expression of 
your brand. It combines the values, personality, 
and visual representation of your brand in order 
to differentiate it from others in a unique and 
memorable way. The brand identity is not just 
limited to the name, logo, and tagline. It also 
includes the voice and tone of the messaging, 
supporting graphics, color palette, typography, 
and photographic styling. By using these 
distinguishable brand elements consistently, the 
company can start to build brand trust, loyalty, 
and awareness. 

Why Use These Guidelines?
The Take Action for Mental Health brand plays 
an important role in helping the campaign 
increase mental health awareness and support 
Californians’ mental health needs. These 
guidelines outline the correct application of 
the identity, logo, typeface, and voice, while 
also providing examples of existing brand 
collateral for reference. Be sure to provide these 
guidelines to third parties or collaborating 
partners or whenever you share the Take Action 
for Mental Health logo or brand with someone. 
It is important to ensure that the brand is used 
correctly and consistently.

BRAND IDENTITY & GUIDELINE USAGE
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
ABOUT

What is the Take Action for Mental 
Health Campaign?
Take Action for Mental Health is the 
campaign for California’s ongoing 
mental health movement. The 
campaign builds upon established 
approaches and provides resources 
to support Californians’ mental 
health needs.

THE CALIFORNIA MENTAL HEALTH SERVICES AUTHORITY
The California Mental Health Services Authority (CalMHSA), in collaboration with its county members, is 
a leading voice for mental health services for California. Created to deliver on the promise of the Mental 
Health Services Act (MHSA), CalMHSA is a Joint Powers Authority formed by California counties and cities, 
focused on the efficient delivery of mental health services and resources. 
The MHSA Prevention and Early Intervention (PEI) component was designed to increase awareness of and 
access to mental health services, reduce the negative impacts that mental illness can have on a person’s 
wellbeing, reduce the stigma associated with mental illness and help-seeking, and prevent suicide.

Take Action for Mental Health is an evolution of 
the Each Mind Matters campaign. Over the last 
decade, Each Mind Matters has had a positive 
impact on reducing stigma of mental illness and 
increasing awareness of mental health needs 
and resources. Take Action for Mental Health 
builds on this progress and asks Californians 
to take action to support themselves and the 
people they care about.

Use this language when describing the 
campaign to maintain consistency across 
materials and content.

The primary goal for Take 
Action for Mental Health is 
to help Californians support 
their mental health and the 
mental health of people they 
care about.

Where We Came From
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 

MISSION & VISION STATEMENT

Mission Statement
Take Action for Mental Health seeks to 
help people recognize when they or 
someone they know is experiencing a 
mental health challenge and provide 
them with the motivation and ability to 
take action to address the experience.

Vision Statement
Residents of California will feel empowered 
to seek mental health help for themselves 
and others when they can recognize 
common signs of mental health 
challenges and know the actions they can 
take to address them. They will understand 
that mental health issues are common 
and that seeking or providing help is the 
social norm.
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
VOICE & TONE

“Hey, how have you 
been feeling lately?

”

Brand Tone

Friendly

Objective

Informative

Neutral

Straightforward

Trustworthy/reliable

Core Values
CalMHSA’s core values: hope, equity and 
social justice.
Additional campaign values: personal 
autonomy, community responsibility, 
inclusiveness of levels of mental health 
severity/audience needs
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
TAKE ACTION PILLARS

Check In Summary

Check in on your mental health and the 
mental health of those you care about. Start 
a conversation to see how you can help or 
support yourself or others. 

Learn more about mental health needs and 
explore the self-care, services, and supports 
available to help find a path forward.

Get support for yourself or someone you care 
about by reaching out and connecting with 
resources available in your community.

Learn More Summary Get Support Summary
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
LOGO – ENGLISH

Stacked Logo Full Color Single color – blue Single color – green

Single color – blue Single color – green

Black Knock-out

Black Knock-outStacked Logo Full Color

The primary logo for Take Action for Mental 
Health is a dynamic and organic handwritten 
logotype that is action-oriented, inviting, and 
has the ability to be easily recognized.

*Additional logos variations exist in the brand 
Digital Toolkit located here.

Horizontal Logo Variations

https://www.dropbox.com/sh/vnl928k7z2w05if/AAAULP1FgCJ2x_wGRHFWLwICa?dl=0
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
LOGO – SPANISH

Stacked Logo Full Color Single color – blue Single color – green

Single color – blue Single color – green

Black Knock-out

Black Knock-outStacked Logo Full Color

Horizontal Logo Variations

The primary logo for Take Action for Mental 
Health is also provided in Spanish.

*Additional logos variations exist in the brand 
digital toolkit located here.
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
LOGO RESTRICTIONS

Brand consistency is extremely important. 
That’s why we ask that the campaign logo not 
be altered in any way, including the handful of 
examples shown below.

Do not recolor. Do not resize elements.

Do not remove “FOR MENTAL HEALTH”

Do not change font.

Do not manipulate “FOR MENTAL HEALTH” 

Do not use knock-out logo on light 
or cluttered backgrounds.

Do not rotate logo. Do not add embellishments 
like drop-shadows.

Do not add pattern or texture. Do not outline. Do not add gradients to logo.
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Logo Clear Space

1 “
min.

0.75 “
min.

LOGO INTEGRITY & CLEAR SPACE

Logo Clear Space
A minimum clear space, measured by the height 
of the “A” in “Action,” must be maintained on the 
perimeter surrounding logo artwork, at any size. 
The clear space should be measured from the 
farthest edge of the logo on all sides. No element 
may encroach on this space.

Minimum Logo Size
The primary logo must not be reproduced at a 
size smaller than 1” in height. The horizontal logo 
must not be reproduced at a size smaller than 
0.75” in height.

Minimum logo size
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
LOGO HIERARCHY

Multiple logo lockup – 4 logo

Interchangeable county logo placed hereThe Take Action for Mental Health campaign 
logo should always come first in order, followed 
by the parent company logo and then by any 
additional logos. All logos should have roughly 
the same visual weight in any version of the 
lockup. The logos should be separated by a rule 
with equal space from the rule to the logo on 
both sides.

Multiple logo lockup – 2 logo Multiple logo lockup – 2 logo

Take Action and 
CalMHSA logo

Alternate

Multiple logo lockup – 3 logo

Take Action, CalMHSA logo, 
and Prop 64 logo

Take Action, CalMHSA 
logo, green ribbon, and 
county logo.

Logo Lockups 
These are examples of how the Take Action for 
Mental Health campaign logo can be locked up 
with additional logos.

*The same rules apply for horizontal version of 
the Take Action campaign logo.

INSERT COUNTY LOGO
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
COLOR PALETTE

Pantone® 318 C
CMYK 44, 0, 16, 0
RGB 132, 218, 222
HEX #84dade

Pantone® 380 c
CMYK 18, 0, 87, 0
RGB 218,227, 67
HEX #dae343

Pantone® 170 C
CMYK 0, 60, 49, 0
RGB 255, 134, 114
HEX #ff8672

Pantone® 1365 C
CMYK 0, 34, 80, 0
RGB 255, 181, 72
HEX #ffb548

Pantone® Violet c
CMYK 90, 100, 1, 2
RGB 65, 0, 153
HEX #410099

Pantone® 485 C
CMYK 6, 98, 100, l
RGB 225, 37, 27
HEX #e1251b

MIDNIGHT BLUE
Pantone® 287 C
CMYK 100, 87, 20, 11
RGB 0, 47, 135
HEX #002f87

LIME GREEN
Pantone® 375 C
CMYK 47, 0, 100, 0
RGB 147, 213, 0
HEX #93d500 

Primary Color Palette

Secondary Color Palette

The Take Action for Mental Health campaign 
has a rich color palette that includes a wide 
spectrum of colors. The colors work in unison 
to bring cohesion to the brand and vibrancy 
to the campaign. Color matching standard 
Pantone® references are included to ensure 
accuracy when reproducing the palette. Also 
included are the references for CMYK, RGB and 
HEX Values for consistency across different 
media.

Primary Color Palette
The primary color palette pays tribute to 
the Midnight Blue from the CalMHSA logo 
and the Lime Green from the mental health 
ribbon. These colors should be used heavily 
throughout the campaign materials, especially 
when the Take Action for Mental Health logo is 
being used.

Secondary Palette
The secondary color palette represents 
vibrancy and diversity. It includes more colors 
and can be used heavily to support body text 
and graphic elements. These colors should be 
used as highlights throughout the campaign 
materials to support the brand and give it 
more dimension.
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
HANDWRITTEN TYPOGRAPHY

Primary Brand Font Family 
In the logo, the handwritten words “Take Action” 
are written in a stylized and upbeat sans serif 
font that is unique to the Take Action brand. 
This font can be used for call outs in Take Action 
materials, but it should not be used in heavy 
content situations. Both print and digital Take 
Action materials can utilize the handwritten 
alphabet sparingly. 

Handwritten Font

Handwritten Font – Additional
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
TYPOGRAPHY

Primary Styles

Poppins Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghi jk lmnopqrstuvwxyz
0123456789!@#$%&

Poppins Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789!@#$%&

Poppins Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789!@#$%&

Primary Styles

Moo n 2 .0  L i g h t
A BCD E FG H I J K L M NOPQRSTUVWXYZ
a b c d e fg h i j k l m n o p q r s t u vw x y z
0 1 2 3 4 5 6 7 8 9 ! @ # $%&

Moo n 2 .0 Reg u l a r
A BCDE FGH I J K LMNOPQRSTUVWXYZ
a b c d e fg h i j k l m n o pq r s t u vw x y z
0 1 2 3 4 5 6 7 8 9 ! @ # $%&

Moo n 2 .0 Bo l d
ABCDE FGH I J K LMNOPQRSTUVWXYZ
a b c d e fg h i j k l m n o p q r s t u vw x y z
0 1 2 3 4 5 6 7 8 9 ! @ # $%&

Secondary Brand Font Family 
In the logo, the typed words, “For Mental Health” 
are written in Poppins, a versatile sans serif 
typeface that is easy to read and optimized 
for print and web. When possible, Take Action 
materials should use the Poppins font, which 
can be downloaded and installed for free from 
Google Fonts.

Font Usage Recommendations:
Headlines/Subheads: Poppins Bold or Regular in 
All Caps or Title Case
Smaller Titles: Poppins Semi-Bold or Regular in 
All Caps or Title Case
Body Copy: Poppins Regular or Light
Captions or Legal Copy: Poppins Italic or Light

Tertiary Font Family 
As a tertiary font, the campaign uses Moon 2.0, 
a friendly sans serif typeface optimized for print 
and web. If applicable, Take Action materials can 
use the Moon 2.0 font, which can be downloaded 
and installed for free from the Digital Toolkit.

Font Usage Recommendations:
Headlines/Subheads: Moon 2.0 Bold or Regular 
in All Caps or Title Case
Smaller Titles: Moon 2.0 Bold or Regular in All 
Caps or Title Case
Body Copy: Moon 2.0 Regular or Light
Captions or Legal Copy: Moon 2.0 Light

Font Family  |  POPPINS

Uses: Print & Web  (full font family) 
Design Foundry: Indian Type Foundry
Available Through: Google Fonts

Download Link: 
fonts.google.com/specimen/Poppins

Font Family  |  MOON 2.0

Uses: Print & Web  (full font family) 
Design Foundry: Jack Harvatt
Available Through: fontmirror.com/moon-2-0

Download Link: 
Link to Digital Toolkit

https://fonts.google.com/specimen/Poppins
https://www.dropbox.com/sh/vnl928k7z2w05if/AAAULP1FgCJ2x_wGRHFWLwICa?dl=0
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
GRAPHIC & ILLUSTRATION STYLE

Character Illustrations

Graphic Elements Gradients

Post Examples

Character Illustration Requirements
Overall, the character illustrations should portray 
a sense of positivity and invoke feelings of safety 
and inclusion. Subjects should represent the 
target audience whenever possible—varying in 
age, ethnicity, ability, race, sexuality, and gender 
expression, as well as representing those from rural, 
suburban, and urban environments, as long as 
these environments are representative of California. 
These illustrations can vary in what activities they 
are participating in—from reading a book to playing 
a sport to supporting a friend.
• Try to utilize brand colors in illustrations whenever 

possible.
• Incorporate the green ribbon into illustrations 

whenever possible. 

Graphic Elements
Asymmetrical organic shapes can be utilized to add 
texture to the background of illustrations and give 
some dimension to the graphic. Single color shapes 
and lines can be used on top of single colors, or 
white shapes with a 20% transparency can be used 
overlaying the gradient backgrounds.
• Avoid adding too many distracting elements 

beneath headlines and body copy.
• Can also add graphic elements to be intertwined 

with photography to help give more ownability to 
the photo.

Gradients
Gradients can be created within the tints and 
shades of the primary and secondary brand 
color palette. These gradients can be used as 
a background element for post design, website 
design, or print collateral pieces.
• Avoid adding too many colors to gradient 

backgrounds. Try to keep the colors analogous 
when building gradients.
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
PHOTOGRAPHY GUIDELINES

Photography Examples

Post Examples

Photographic Requirements
Any photography used for Take Action for Mental 
Health should feature candid subjects and a 
photojournalistic style. Images should not look 
or feel staged. Subjects should represent the 
target audience whenever possible—varying in 
age, ethnicity, ability, race, sexuality, and gender 
expression, as well as representing those from 
rural, suburban, and urban environments, as 
long as these environments are representative 
of California.
• Natural light and shallow depth of field should 

be used when possible.
• Full-color photography should always be 

used, unless black and white is required by 
the material/publication.

• All photography must be of high quality, 
regardless of whether it is black and white 
or color.

• Graphic elements and gradients can be 
implemented throughout the photography for 
added branding and ownability in the posts 
(see post examples).
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
USE OF GREEN RIBBON

LIME GREEN
Pantone 375 CP

Tint of LIME GREEN
Pantone 375 CP

Lockup

Green Ribbon Design
The only green ribbon that should be used in any 
Take Action for Mental Health materials is the 
single color version shown on this page. The color 
of the ribbon is Pantone® 375 CP. When the ribbon 
is not on a legible background, the ribbon should 
be placed in a white container such as a circle.

Green Ribbon Usage
To use the green ribbon:
• Add the green ribbon to character illustrations 

whenever possible.
• Add the green ribbon as a tag or identifier to 

social posts or other collateral pieces.
• Intertwine the green ribbon in with graphic 

elements, such as the graphic of California.

Usage Examples
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
DIGITAL DESIGN

Website Design

Video

Digital Display

Zoom Backgrounds
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
SOCIAL & PAID MEDIA

Organic Social Posts

Native Post Design

Story & Newsfeed Carousel Posts
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TAKE ACTION CAMPAIGN – BRAND GUIDELINES 
PRINT COLLATERAL

Join other Californians in making your personal Pledge to Take 
Action for Mental Health. By making this Pledge, you commit to 
Check In, Learn More, and Get Support for yourself, your friends, 
and your community to improve everyone’s mental health.

Turn this card over to take your personal pledge. Share your 
pledge with others and post on social media with the hashtags 
#MakeThePledge and #TakeAction4MH.

Get More Resources at: takeaction4mh.com

I Pledge to Take Action for Mental Health 

“I will Check In with myself to identify mental health needs.
I will Learn More about mental health.
I will Get Support for my own mental health, and support the 
mental health of others.
I will share this pledge with others, to help them take action too!”

Signature and Date:

Or write your own action items here

Self-Care Boosts

Spend time outside  

Meditate or practice mindfulness  

Take a break from your screen

Breathe in for 5 counts, hold for 
5, breathe out for 5, hold for 5, 
and repeat  

Do something creative like art, 
writing, or music  

Call a friend you haven’t spoken 
with in a while  

Turn off your phone alerts  

Pray or talk with your faith leader  

Make a list of 10 things you’re 
grateful for in your life  

Watch the sunrise or sunset  

Take a mental health day

Life can be stressful. You may focus 
on work or school, your family, or 
other commitments and forget you 
need to take care of yourself, too. 

By building self-care activities into 
your life, you give your mind and 
body the break they need to 
recharge—to help you be the best 
self you can be. Each day, try your 
best to:

• Get enough sleep
• Eat healthy food & stay hydrated
• Move your body
• Connect with other people
• Manage your schedule to 
  remove stress

Take Action Every Day
for Your Mental Health

TakeAction4MH.com

Turn this card over for self-care ideas
to try when you need a boost.

Letterhead & Notepad

Mirror Cling & Pocket Cards Mental Health Pledge

Scavenger Hunt Booklet

GET SUPPORTLEARN MORECHECK IN GET SUPPORTLEARN MORECHECK INGET SUPPORTLEARN MORECHECK IN

Take Action Every Day for Your 
Mental Health - Scavenger Hunt
We all need to take a break sometimes. This can be 
done in many different ways like listening to music, 
reading a book, talking with friends or loved ones, or 
by taking a walk outside. 
Sometimes these things are still not enough to quiet 
your mind. Try a Scavenger Hunt to help you refocus 
and bring yourself back into the moment.

You have two different options to choose from (or try both!):
1. An Outdoor Scavenger Hunt you can do as you take a walk
2. An Indoor Scavenger Hunt to find things in your home, office, 

school or wherever you are

Stop sign with a sticker on it

Birds chirping
Hearing bird song combats 
negative feelings such 
as annoyance and stress, 
while boosting positive 
emotions and health, 
according to new research 
using the sounds found at 
U.S. national parks.

Community art (on the outside 
of a building or other structure)

Picnic bench

Cloud that looks like an animal

Wind chimes

Something starting with the 
letter “M”

A fragrant flower, plant, or tree 
to smell 

The sense of smell plays 
an important role in the 
physiological effects of 
mood, stress, and working 
capacity

Orange leaf

Ladybug

Flag

Basketball hoop 

Dog or cat (bonus points for 
spotting an unusual animal)

Interacting with animals 
has been shown to 
decrease levels of cortisol 
(a stress-related hormone) 
and lower blood pressure. 
Other studies have found 
that animals can reduce 
loneliness, increase feelings 
of social support, and boost 
your mood. Even just seeing 
cute animals can help!

License plate beginning with 
the number “9”

Butterfly

Drinking fountain

Red door

Grass with small flowers in it
According to research, 
touching and smelling 
plants can reduce stress  
in your mind and body.

Baby in a stroller

Lawn sign

Something that makes  
you laugh

For more resources, visit our website:
TakeAction4MH.com 

Follow our social media updates at:

@takeactionformh

@TakeAction4MH

@takeaction4mh

GET SUPPORTLEARN MORECHECK IN GET SUPPORTLEARN MORECHECK IN GET SUPPORTLEARN MORECHECK IN

OPTION #1: OUTDOOR SCAVENGER HUNT
Why take a walk when you need a mental health boost? Not only can 
it help take your mind off any possible daily struggles you may be 
facing, studies show that exercise increases your energy levels and 
boosts your mood. 
Safety Note: If you’re heading outside by yourself, keep safety in 
mind. Let someone else know your plans, carry a phone with you, 
avoid unsafe areas, and wear visible clothing if possible.

Step #1: Go outside and get grounded
Access to nature has also been found to improve sleep and 
reduce stress, increase happiness and reduce negative emotions, 
promote positive social interactions and even help generate a 
sense of meaning to life. 
Need another reason to get outside?  Focusing your mind on the 
sights, sounds, and smells around you can bring you back to a 
calmer state, mentally and physically. What does the sky look like 
today? Do you feel a breeze? What can you smell in the air?

Step #2: Take a look around and start moving
On the following page is a list of things to keep a lookout (and an 
ear out) for while you’re on your walk. How many can you find?

We’d love to hear from you on what you found, post a picture on your 
social media of your checklist or of one of the items you found with 
the hashtag #ScavengerHunt4MH

Check In.  Learn More.  Get Support. 
TakeAction4MH.com

OPTION #2: INDOOR SCAVENGER HUNT
Sometimes you can’t get outside, but you need a break to reset your 
mind. You can do that wherever you are! Use the things you see and 
sense around you to help bring yourself back to calm. 

Step #1: Pause and get grounded
Focusing your mind on the present moment, without dwelling 
on the past or worrying about the future, can improve your 
mental well-being. This approach has been shown to decrease 
depression, help identify and manage your feelings, reduce 
anxiety and stress, and even boost your memory. 
Before you get started with the scavenger hunt, take a few 
minutes to breathe to help clear your mind.
Sit in a comfortable position with your eyes closed. Notice how 
your body feels and let yourself relax. Breathe in and out naturally. 
Feel how your breath flows through your body. Focus on one 
breath at a time. If your mind wanders, just redirect it back to the 
breathing. After a few minutes, check in with your whole body. 
Take a deep breath, let it out and open your eyes. 

Step #2: Take a new look at what’s around you
On the following page is a list of things to find or sense when 
you’re indoors. How many items can you find?

We’d love to hear from you on what you found, post a picture on your 
social media of your checklist or of one of the items you found with 
the hashtag #ScavengerHunt4MH

Check In.  Learn More.  Get Support. 
TakeAction4MH.com

Picture on a wall

Green plant
Houseplants can enhance 
your mental and emotional 
health. Some types of plant 
soil bacteria can trigger 
brain chemicals that 
reduce depression!

Something that makes you 
smile

A rainbow of books (can you 
find red/orange/yellow/green/
blue/purple books?)

Something that smells good

The sound of a car going by

A vegetable (a real one or a 
picture)

People who eat a diet rich 
in vegetables and fruits 
have lower stress levels. 
The nutrients found in them 
improve the body functions 
that influence anxiety and 
mood.

Something a kid might  
play with

An item you made yourself

A bag from a store

Something musical
Music has been found to 
have many positive effects 
on stress and mood levels. 
It can even help to treat 
mental illness by literally 
changing your brain.

Something shiny

A hat

Something with the first letter 
of your name on it

A picture of something or 
someone you love

Three things that are yellow

An item you could cook with
Cooking can be great for 
your mental health for 
many reasons. Working 
with food is an opportunity 
to practice mindfulness, 
patience, a sense of 
accomplishment, and 
creative expression.

Something that feels soft

Calendar

Something with a star on it
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CONTACT INFO & DIGITAL TOOLKIT

Contact Info
Katie Harris: kharris@civilian.com
Jessica Bell: jessica.bell@calmhsa.org

For access to the Take Action for Mental Health 
assets use this link to the Digital Toolkit.

THANK YOU.

https://www.dropbox.com/sh/vnl928k7z2w05if/AAAULP1FgCJ2x_wGRHFWLwICa?dl=0


TAKE ACTION CAMPAIGN – BRAND GUIDELINES 


