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What is a Brand Identity?

A brand identity is the outward expression of
your brand. It combines the values, personality,
and visual representation of your brand in order
to differentiate it from others in a unique and
memorable way. The brand identity is not just
limited to the name, logo, and tagline. It also
includes the voice and tone of the messaging,
supporting graphics, color palette, typography,
and photographic styling. By using these
distinguishable brand elements consistently, the
company can start to build brand trust, loyalty,
and awareness.

Why Use These Guidelines?

The Take Action for Mental Health brand plays
an important role in helping the campaign
increase mental health awareness and support
Californians’ mental health needs. These
guidelines outline the correct application of

the identity, logo, typeface, and voice, while
also providing examples of existing brand
collateral for reference. Be sure to provide these
guidelines to third parties or collaborating
partners or whenever you share the Take Action
for Mental Health logo or brand with someone.
It is important to ensure that the brand is used
correctly and consistently.
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TAKE ACTION CAMPAIGN — BRAND GUIDELINES
ABOUT

Use this language when describing the
campaign to maintain consistency across
materials and content.

What is the Take Action for Mental
Health Campaign?

Take Action for Mental Health is the
campaign for California’s ongoing
mental health movement. The
campaign builds upon established
approaches and provides resources
to support Californians” mental
health needs.

Where We Came From

Take Action for Mental Health is an evolution of
the Each Mind Matters campaign. Over the last

decade, Each Mind Matters has had a positive N [}

impact on reducing stigma of mental iliness and EOCh Mlnd @ e cnon
increasing awareness of mental health needs < 4

and resources. Take Action for Mental Health M ATTE RS s | ca——
builds on this progress and asks Californians

to take action to support themselves and the
people they care about.

California’s Mental Health Movement FOR MENTAL HEALTH

THE CALIFORNIA MENTAL HEALTH SERVICES AUTHORITY

The California Mental Health Services Authority (CalMHSA), in collaboration with its county members, is

a leading voice for mental health services for California. Created to deliver on the promise of the Mentall

Health Services Act (MHSA), CalMHSA is a Joint Powers Authority formed by California counties and cities, CalMHSA
focused on the efficient delivery of mental health services and resources. RN

The MHSA Prevention and Early Intervention (PEI) component was designed to increase awareness of and
access to mental health services, reduce the negative impacts that mental illness can have on a person’s
wellbeing, reduce the stigma associated with mental illness and help-seeking, and prevent suicide.
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Mission Statement

Take Action for Mental Health seeks to

help people recognize when they or

someone they know is experiencing a .
mental health challenge and provide

them with the motivation and ability to

take action to address the experience.

Vision Statement

Residents of California will feel empowered
to seek mental health help for themselves
and others when they can recognize
common signs of mental health
challenges and know the actions they can
take to address them. They will understand
that mental health issues are common
and that seeking or providing help is the
social norm.

e
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Brand Tone

Friendly
Ob jective

Informative Y/ |

Neutral Hey, how have you
Straightforward been feeling lately?

Trustworthy/reliable

n

Core Values

CalMHSA's core values: hope, equity and
social justice.

Additional campaign values: personall
autonomy, community responsibility,
inclusiveness of levels of mental health
severity/audience needs

OVERVIEW OUR BRAND BRAND IDENTITY ART DIRECTION DESIGN USAGE CONTACT | 8




CHECK IN

about mental health

Check In Summary

Check in on your mental health and the
mental health of those you care about. Start
a conversation to see how you can help or
support yourself or others.

LEARN MORE

about mental health needs

and what you can do

Learn More Summary

Learn more about mental health needs and
explore the self-care, services, and supports
available to help find a path forward.

OVERVIEW
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BRAND IDENTITY

GET SUPPORT

for yourself or someone
you care about

Get Support Summary
Get support for yourself or someone you care

about by reaching out and connecting with
resources available in your community.
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The primary logo for Take Action for Mental

Health is a dynamic and organic handwritten
logotype that is action-oriented, inviting, and

has the ability to be easily recognized.

*Additional logos variations exist in the brand

Digital Toolkit located here.

ke

Jeron

FOR MENTAL HEALTH

Stacked Logo Full Color

FOR MENTAL HEALTH

Stacked Logo Full Color

Horizontal Logo Variations

ke 4elon

FOR MENTAL HEALTH FOR MENTAL HEALTH

Take
Action

FOR MENTAL HEALTH

Single color — blue

ke
Actioh

FOR MENTAL HEALTH

Single color — blue

Thke Jeton

FOR MENTAL HEALTH

OVERVIEW
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Single color — green

Single color — green

Thke 4ion

FOR MENTAL HEALTH

BRAND IDENTITY

Take

eron

FOR MENTAL HEALTH

Black Knock-out

ke
Action

FOR MENTAL HEALTH

Black Knock-out
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https://www.dropbox.com/sh/vnl928k7z2w05if/AAAULP1FgCJ2x_wGRHFWLwICa?dl=0

The primary logo for Take Action for Mental
Health is also provided in Spanish.

*Additional logos variations exist in the brand

digital toolkit located here.

SToma

Jecion

PARA LA SALUD MENTAL

Stacked Logo Full Color

PARA LA SALUD MENTAL

Stacked Logo Full Color

Horizontal Logo Variations

PARA LA SALUD MENTAL

STomA

Jecon

PARA LA SALUD MENTAL

Single color — blue

Tom4
Jecion

PARA LA SALUD MENTAL

Single color — blue

1004 Jecon

PARA LA SALUD MENTAL

OVERVIEW

OUR BRAND

Single color — green

Single color — green

SToMAJc0on

PARA LA SALUD MENTAL

BRAND IDENTITY

;ToMA

Jecon

PARA LA SALUD MENTAL

Black Knock-out

Tom4
Jecon

PARA LA SALUD MENTAL

Black Knock-out
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Brand consistency is extremely important.
That's why we ask that the campaign logo not ,r
be altered in any way, including the handful of J _|.4Ke/’

examples shown below. 46]70”

FOR MENTAL HEADTH

<Take Take
Action

FOR MENTAL HEALIH

Do not use knock-out logo on light Do not add embellishments
or cluttered backgrounds. like drop-shadows.

Aelon

FOR MENTAL HEALTH

o

FORMENTAL HEALTH:

Do not add pattern or texture. Do not outline. Do not add gradients to logo.
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Logo Clear Space

A minimum clear space, measured by the height
of the “A” in “Action,” must be maintained on the
perimeter surrounding logo artwork, at any size.
The clear space should be measured from the
farthest edge of the logo on all sides. No element
may encroach on this space.

Minimum Logo Size

The primary logo must not be reproduced at a
size smaller than 1” in height. The horizontal logo
must not be reproduced at a size smaller than
0.75" in height.

ke
Action

FOR MENTAL HEALTH

Logo Clear Space

Minimum logo size

ke Y.
4@” min.

FOR MENTAL HEALTH
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LOGO HIERARCHY

Logo Lockups

These are examples of how the Take Action for
Mental Health campaign logo can be locked up
with additional logos.

*The same rules apply for horizontal version of
the Take Action campaign logo.

Take Action and CalMHSA

chMHSA Iogo Californio Mental Health Services Authority
Multiple logo lockup — 2 logo

Take Action, CalMHSA logo, CalMHSA

and Prop 64 logo

Multiple logo lockup — 3 logo

Take Action, CalMHSA
logo, green ribbon, and
county logo.

CalMHS

ornia Menfol Health Services Authority

Multiple logo lockup — 4 logo

The Take Action for Mental Health campaign
logo should always come first in order, followed
by the parent company logo and then by any
additional logos. All logos should have roughly
the same visual weight in any version of the
lockup. The logos should be separated by a rule
with equal space from the rule to the logo on
both sides.

OVERVIEW OUR BRAND

TAKE ACTION CAMPAIGN - BRAND GUIDELINES

Alternate qﬂke
Jeton

FOR MENTAL HEALTH

Multiple logo lockup — 2 logo

BRAND IDENTITY

INSERT COUNTY LOGO

Interchangeable county logo placed here

ART DIRECTION DESIGN USAGE CONTACT
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COLOR PALETTE

The Take Action for Mental Health campaign Primary Color Palette
has a rich color palette that includes a wide
spectrum of colors. The colors work in unison
to bring cohesion to the brand and vibrancy
to the campaign. Color matching standard
Pantone® references are included to ensure
accuracy when reproducing the palette. Also

TAKE ACTION CAMPAIGN - BRAND GUIDELINES

included are the references for CMYK, RGB and MIDN'GH: BLUE LIME GR?N
HEX Values for consistency across different Pantone® 287 C Pantone® 376 C
media. CMYK 100, 87, 20, 11 CMYK 47,0,100,0

Primary Color Palette

RGB 0, 47,135
HEX #002f87

RGB 147, 213, 0
HEX #93d500

The primary color palette pays tribute to

the Midnight Blue from the CalMHSA logo

and the Lime Green from the mental health
ribbon. These colors should be used heavily
throughout the campaign materials, especially

when the Take Action for Mental Health logo is Secondary Color Palette

being used.

Secondary Palette Pantone® 318 C Pantone® 380 ¢
The secondary color palette represents CMYK 44,0, 16,0 CMYK 18,0, 87,0
vibrancy and diversity. It includes more colors RGB 132, 218, 222 RGB 218,227, 67
and can be used heavily to support body text HEX #84dade HEX #dae343

and graphic elements. These colors should be
used as highlights throughout the campaign
materials to support the brand and give it

more dimension.

Pantone® 170 C
CMYK 0, 60, 49,0
RGB 255, 134, 114
HEX #£f8672

Pantone® 485 C
CMYK 6, 98,100, |
RGB 225, 37, 27
HEX #e1251b

OUR BRAND BRAND IDENTITY

ART DIRECTION

Pantone® 1365 C
CMYK 0, 34, 80,0
RGB 255, 181, 72
HEX #ffb548

Pantone® Violet ¢
CMYK 90,100, 1, 2
RGB 65, 0,153
HEX #410099

DESIGN USAGE CONTACT



Handwritten Font
Primary Brand Font Family

In the logo, the handwritten words “Take Action” 2t
are written in a stylized and upbeat sans serif 430D £F6HI JKL MNN 0 QK JTU
font that is unique to the Take Action brand.

This font can be used for call outs in Take Action

materials, but it should not be used in heavy ab d efﬂ . -K/ ” J‘I’ X Z
content situations. Both print and digital Take c ’J m 0 r U VW

Action materials can utilize the handwritten

alphabet sparingly.

. i t-=—_ N8 <> ()~ ¥ [1{} @4
0123456789  A4E100daééiisoaiinn
Take

4@', AABEDEF GHIFKL M M MINOPAR STUYWX V{2

abGdEFGhiJX (MNP IrStUuvwY Y2z

FOR MENTAL HEALTH




Secondary Brand Font Family

In the logo, the typed words, “For Mental Health”
are written in Poppins, a versatile sans serif
typeface that is easy to read and optimized

for print and web. When possible, Take Action
materials should use the Poppins font, which
can be downloaded and installed for free from
Google Fonts.

Font Usage Recommendations:

Headlines/Subheads: Poppins Bold or Regular in
All Caps or Title Case

Smaller Titles: Poppins Semi-Bold or Regular in
All Caps or Title Case

Body Copy: Poppins Regular or Light
Captions or Legal Copy: Poppins Italic or Light

Tertiary Font Family

As a tertiary font, the campaign uses Moon 2.0,

a friendly sans serif typeface optimized for print
and web. If applicable, Take Action materials can
use the Moon 2.0 font, which can be downloaded
and installed for free from the Digital Toolkit.

Font Usage Recommendations:

Headlines/Subheads: Moon 2.0 Bold or Regular
in All Caps or Title Case

Smaller Titles: Moon 2.0 Bold or Regular in All
Caps or Title Case

Body Copy: Moon 2.0 Regular or Light
Captions or Legal Copy: Moon 2.0 Light

Primary Styles

Poppins Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
0123456789!@#$% &

Poppins Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789!@#$%&

Poppins Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789! @#$% &

Primary Styles

Moon 2.0 Light
ABCDEFGHIJKLMNOP
ak fghijklmng

R/ T LT7Q0I@H ¢ S
356/7/891QH$% &

Moon 2.0 Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
Ol234567891@#$%&

Moon 2.0 Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
Ol234567891@1t8%&

OVERVIEW OUR BRAND BRAND IDENTITY

ART DIRECTION

Font Family | POPPINS

Uses: Print & Web (full font family)
Design Foundry: Indian Type Foundry
Available Through: Google Fonts

Download Link:
fonts.google.com/specimen/Poppins

Font Family | MOON 2.0

Uses: Print & Web (full font family)
Design Foundry: Jack Harvatt

Available Through: fontmirror.com/moon-2-0

Download Link:
Link to Digital Toolkit

DESIGN USAGE CONTACT | 18
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GRAPHIC & ILLUSTRATION STYLE

Character lllustration Requirements

Overall, the character illustrations should portray

a sense of positivity and invoke feelings of safety
and inclusion. Subjects should represent the

target audience whenever possible—varying in
age, ethnicity, ability, race, sexuality, and gender
expression, as well as representing those from rural,
suburban, and urban environments, as long as
these environments are representative of California.
These illustrations can vary in what activities they
are participating in—from reading a book to playing
a sport to supporting a friend.

« Try to utilize brand colors in illustrations whenever
possible.

« Incorporate the green ribbon into illustrations
whenever possible.

Graphic Elements

Asymmetrical organic shapes can be utilized to add
texture to the background of illustrations and give
some dimension to the graphic. Single color shapes
and lines can be used on top of single colors, or
white shapes with a 20% transparency can be used
overlaying the gradient backgrounds.

+ Avoid adding too many distracting elements
beneath headlines and body copy.

+ Can also add graphic elements to be intertwined
with photography to help give more ownability to
the photo.

Gradients

Gradients can be created within the tints and
shades of the primary and secondary brand
color palette. These gradients can be used as
a background element for post design, website
design, or print collateral pieces.

+ Avoid adding too many colors to gradient
backgrounds. Try to keep the colors analogous
when building gradients.

Character lllustrations

Graphic Elements

Post Examples

OVERVIEW

OUR BRAND

BRAND IDENTITY

0%

Gradients

ART DIRECTION
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Photographic Requirements

Any photography used for Take Action for Mental

Health should feature candid subjects and a
photojournalistic style. Images should not look
or feel staged. Subjects should represent the
target audience whenever possible—varying in

age, ethnicity, ability, race, sexuality, and gender

expression, as well as representing those from
rural, suburban, and urban environments, as
long as these environments are representative
of California.

« Natural light and shallow depth of field should
be used when possible.

+ Full-color photography should always be
used, unless black and white is required by
the material/publication.

« All photography must be of high quality,
regardless of whether it is black and white
or color.

+ Graphic elements and gradients can be
implemented throughout the photography for
added branding and ownability in the posts
(see post examples).

Post Examples

Photography Examples

OVERVIEW

OUR BRAND BRAND IDENTITY ART DIRECTION DESIGN USAGE CONTACT | 21



USE OF GREEN RIBBON

Green Ribbon Design

The only green ribbon that should be used in any
Take Action for Mental Health materials is the
single color version shown on this page. The color
of the ribbon is Pantone® 375 CP. When the ribbon
is not on a legible background, the ribbon should
be placed in a white container such as a circle.

Green Ribbon Usage

To use the green ribbon:

+ Add the green ribbon to character illustrations
whenever possible.

+ Add the green ribbon as a tag or identifier to
social posts or other collateral pieces.

« Intertwine the green ribbon in with graphic
elements, such as the graphic of California.

Usage Examples

How have you
been feeling
~y lately?

OVERVIEW

OUR BRAND

Tint of LIME GREEN
Pantone 375 CP

LIME GREEN
Pantone 375 CP

TAKE ACTION CAMPAIGN - BRAND GUIDELINES

CalMHSA
e

Lockup

CHECKIN LEARN MORE GET SUPPORT
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TAKE ACTION CAMPAIGN — BRAND GUIDELINES
DIGITAL DESIGN

Website Design Digital Display

ke
Hetion

A TAKE ACTION FOR Masadmmcelonesssl g o
MENTALHEALTH. i -

\
A

L4 < TAKE ACTION FOR
TAKE MENTAL HEALTH.
ACTION TAKE ACTION mu;ggggfgw:g;zmﬂﬁu
FOR FOR MENTAL
MENTAL B HEALTH. = @

etion

HEALTH. :
Make a difference for
Make a yourself or someone

ﬂ;‘;ﬂ}";m' you care about.

someone you
care about.

INTRODUCTION As part of California’s ongoing mental health movement, the Take Action for Mental
TO THE CAMPAIGN i

y
CHECK IN LEARN MORE
bout mental health about mental heaith nesds

‘andwhatyoucando

! TAKE ACTION FOR
' MENTAL HEALTH.

¢

If you are in distress, need emotional support, or m
are worried about a loved one, help is available.

RELATED INITIATIVES

Zoom Backgrounds

Video

CHECK N

LEARN MORE

GET SUPPORT

R

LEARNMORE
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Organic Social Posts

OVERVIEW

OUR BRAND

Story & Newsfeed Carousel Posts

takeaction4mh
Sponsored - »Expand story

Let's Take Action for Mental Health!

~

Learn more

Native Post Design

BRAND IDENTITY

ART DIRECTION

Take Action for Mental Health o
Sponsored

Join California’s movement to Take Action For
Mental Health. Make a difference for yourself or
someone you care about.

takeaction4mh.com
Check In on yourself and Learn more
others

db Like O Comment » Share

DESIGN USAGE CONTACT |
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PRINT COLLATERAL

Letterhead & Notepad

CHECK IN GET SUPPORT

Mirror Cling & Pocket Cards

| AM GOING TO TAKE ACTION
FOR MENTAL HEALTH BY...

SMTWTFS

CHECKIN LEARNMORE GETSUPPORT
WWW.TAKEACTIONAMH.COM

Self-Care Boosts

O spend time outside
O Meditate or practice mindfulness
O Take a break from your screen
2}

Breathe in for 5 counts, hold for
5, breathe out for 5, hold for 5,
and repeat

O Do something creative like art,
witing, or music

O Call a friend you haven't spoken
with in a while

O Turn off your phone alerts
O Pray or talk with your faith leader

O Make alist of 10 things you're
grateful for in your life

O Wwatch the sunrise or sunset

O Take a mental health day

OVERVIEW

& R

Take Action Every Day
for Your Mental Health

By building self-care activities into
your life, you give your mind and
body the break they need to
recharge—to help you be the best
self you can be. Each day, try your
best to:

+ Getenough sleep

+ Eat healthy food & stay hydrated

+ Move your body

+ Connect with other people

+ Manage your schedule to

remove stress

OUR BRAND

Scavenger Hunt Booklet

0 stop slgn withasckeron'e
0 st chuping
THoanng B song combors
Degenics faoing:
& s

0 sosketnoliboop

TAKE ACTION CAMPAIGN - BRAND GUIDELINES

For more resources, visit our website:

o
“Ptingan unsud annal)
Tntoeting i o

0 Communtyon (ontne utsice
kg o et ctue)

0 penicbencn
0 Gl hatooks e an amimal-
0 wind himes.

0 someingsortng wan e

0 pogonetone: oo vee

conretes R —,
[O—

0 iconce it begining it
e b 5

0 suterty
0 Drinking fourtan
0 Res door

0 Grase it smai fowers it

OPTION 4T OUTD00R SCAVENOER HUNT

[ —

OPTION 2 INGOOR SCAVENOER HUNT

Take Action Every Day for Your
Mental Health - Scavenger Hunt

We all need to take a break somatimes. This can be
done in many different ways lie listening to music,
reading @ book, talking with friends or loved ones, or
by toking a walk outside.

Sometimes these things are stll ot enough to quiet
your mind. Try a Scavenger Hunt to help you refocus.
‘and bring yourself back into the moment.

2 anindoor Scavengor unt to i hings i yourhors
ool o et o o

A

Boosts your maod

vt nsote arec vt woor bl ot  possive

Step 1 Gooutsde ond gat

roundes
Access o notur has o boen found o improve seep and

arto ek o) T oppraon.

wihout dwoting
ook oy oot e, o rprov o
Goprorion rap Santy o manoge you eaungh o0

O pewseonavon Osommrog e
0 reonplrt hovemany poste aects
conemnance onsiress and mood
your mental and amodonal con oven hep o1
Soma ypes o plont mertal iness o loroty
el o hangig you
oo oo on 0 Somotrng shiy

01 Aronbowof books (comyou.
ot moaning t fnaroafarongelysion]groen!

Sene of meoring o o St 0 comiortobie poston wh youreyes closed totce how loelpurple boos?)

o i onano 0 Someining ot smeis good

Cimer sicte iy and Bhysicoay Whot dous ety lock e
Lok 05 You et o bresse? Wt oo you sl e 547

Step #2: Toke s ook around ond stort moving.

Eruon ot e § yous M wondars ot reddec

lovet hao rom you on what you found,pos  picture o your

Teos ° 01 ko you cout
o S e s s 00 A vegetable aretoneora Cookrg can be greatfo
o) Yot o o
who oot a ot rich oy roasons Wonng
Invogotables and ruts e food s on opportunty.
Voute doce How oy e conyou Pove lowor sirors vt Toprocteo modtuness
Tho uernts found patence.o sense of
Srmant ons

hoinion HScavengermntin

Checkin. Loamore. Getsupport.
Tokorctonmcom.

%= R

Mental Health Pledge

Tha oshiog AELavengRAA

Checkin. Loamore. Getsupport.
TovaActonameom

Join other Californians in making your personal Pledge to Take

Action for Mental Health. By making this Pledge, you commit to
Check In, Learn More, and Get Support for yourself, your friends,
and your community to improve everyone’s mental health.

Turn this card over to take your personal pledge. Share your

pledge with others and post

BRAND IDENTITY

ge and #’

CHECK IN LEARN MORE

ART DIRECTION

on social media with t

Get More Resources at: takeact]

0 Sometning ki might

ploywan O catendar

03 ko you mode yourser
D Abogromasor

”R | cimoeos | usmicms J eciarecer |

I Pledge to Take Action for Mental Health

“I will Check In with myself to identify mental health needs.
| will Learn More about mental health.
| will Get Support for my own mental health, and support the

mental health of others.
| will share this pledge with others, to help them take action too!”

signature and Date:

Or o your own ction kems e

DESIGN USAGE
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CONTACT INFO & DIGITAL TOOLKIT

Contact Info
Katie Harris: kharris@civilian.com
Jessica Bell: jessica.bell@calmhsa.org

For access to the Take Action for Mental Health .
assets use this link to the Digital Toolkit. PR

THANK YOU.

OVERVIEW OUR BRAND BRAND IDENTITY ART DIRECTION DESIGN USAGE CONTACT | 28
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